
Partner Campaign Highlight: 
GuidePoint + CrowdStrike $1B 
Partnership Milestone 

I led the communications strategy for 
GuidePoint Security and CrowdStrike’s 
$1B partnership milestone, developing the 
joint narrative, aligning executive 
messaging and coordinating the launch 
across both organizations. The campaign 
positioned the milestone as proof of the 
strength and scale of the partnership while 
emphasizing broader market demand. 

The campaign included:
● Joint GuidePoint and CrowdStrike 

announcements
● Earned media coverage
● Coordinated social media 

amplification
● Integrated sales enablement


